Top o Ways to
Win with SMBs

The past few years have ushered in a digital payments revolution—
one that began with consumers and is moving into B2B payments.

Digital payments promise to solve a host of key challenges facing
businesses—especially SMBs. Find ways to drive digital payment
adoption and you and your customers will reap the benefits.

Catch the digital payments wave
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Digitizing makes a difference

By automating payments, SMBs can realize:

$1.5 trillion

of collective small business
productivity gains®

o o
/5% savings
in B2B payment processing and
related administrative costs®

5 ways to accelerate B2B digital
payments adoption

use open APIs, which allow you to provide even more innovation to your
SMB customers.

1 Differentiate your product offering. Leverage payment solutions that

Solve additional SMB problems. Use your B2B payments solution to
provide added value such as improved reconciliation processes and
streamlined expense approval workflows.

Provide vertical specific solutions. Dive into your vertical expertise and
design B2B payments products to meet the needs of specific industries.

in multiple regions, you can look for opportunities to expand you
customer base globally.

Stay focused on customer service. Help your customers make the most
of their digital payments solutions with robust service, proactive support
and expert guidance.

1 Explore new geographic markets. With digital payments gaining traction

Small businesses are ready to experience the benefits of B2B digital payments, but
they need help orchestrating the migration. Be their guide on this journey and you'll
ensure that your SMB customers gain the edge that B2B digital payments provide.

Interested in learning more about how to improve B2B digital payments adoption?
Download our latest playbook, 5 Ways to Drive B2B Digital Payments Adoption.
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